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3.2.1 PrOQUCT ...ttt e e e ee s

3.2.2 o0 4 1o ST SRSRR S

323 PIACE ... e e e nnaes
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R IRR

il 225l s EE A
1. Analyze the buyer decision process of a typical | 3.2 HEE1 T3 MBEER
Pink customer. vaxiil
2. Apply the concept of Aspirational group to | 3.2 HEE{TE MEEET
Victoria’s Secret Pink line. vaxiil

4. Pink FHINRZEAT
Should marketers have boundaries regard to this | 7. %

concept?

3. Explain how both positive and negative
consume attitudes toward a brand like Pink

development.

32 WEETTE MY
i

33 BEIEYHGBIESH
6. ek

How might someone’s attitude toward Pink

change

7. A

4. What role does Pink appear to be playing in
the self concept of preteens > teens > and young

adults?

5. AEEEET

self-concept 5347

& E

Victoria’s Secret Pink
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FE TR AT
AT
BEE B RS A » 2P s (aAE RS ~ WK~ (R AORE T AR )/ E R B T8 K
WG M REHEAFW - Macy’s » JCPenny) » /NEEGEIIFENE » FTLABAMTRE R E (EE S EA
B REEAL » [TTERAE A 7R P 2K (e-commerce) AR » BTSN » 1% 7 AMIGRERETEIR » 255K
HISEIZ SR ~ 1790 ~ mEihakat ~ R ~ IR SIS RE S fATEAYRASE -
B E T
Victoria's Secret [ T VS B EBIFIAZCIERA I » £EZEB0E i 5 KA Tz A
A7 PR TR 50% » AT AR K AL EAT Frederick’s of Hollywood » Hanes » Jockey °
Fruit of the Loom 55 » JA#% KL RGHAEER o B TR MR TS - VS - EHETHRIGLIE Pink - 32
T T LR IE R 22 loungewear | > $UE ZCKBE > SRS A]ES > FEEAMZTT o

FHFA Pink AU FEAT A - AT HAMARAE K 204 FIRIBCA: - IRIEERA B R AR SR Pink
[ target N[A] > FTAFRMTRE R BT B BT 2R LAYNLE © Gap » Old Navy » American Eagle » A&F
o ANIEE BTN Pink N2 SRAH R — i E S A - AR1 0 E VS (B 2N KA ) HE
Pink ACHERCFEAR Lo F i i IR » AN HoRggRIHE 20N Z< R T loungewear(counteroffensive
attack) ° DU/ AE24(ER] Pink EAZHT A DI SRR -
A. American Eagle
FFT 15 BRE] 21 BT AR IRIARER I - EFSEL Pink EE < £F 2006 F-4#EHHT RS aerie » HLE
FEZCAEAE Ay 2R loungewear FIAIL - !
B. Abercrombie & Fitch (A&F)
AR5 KA > 565 Luxury Casual » fiTCALE Pink & - 2008 47 1 H RAEEBIF =K E L EA K
F1 loungewear 174 Gilly Hicks » F{1 Pink 77 5l f0H -
C. Old Navy
1% Gap SEEIF AR Old Navy > HAR 5B (R IEFIE D)  [EAS AR 253\ < & IR loungewear
R AT 28 -
LAUN 5 Pink BECAFRYELEE » AT L Pink fEE (67 F B EREEEANF -

=

an

o A&F

" Pink
3 @)
1 ® .

o Old Navy

K

K <FEHEEBE> &

2. SMEEBEREE AT

PIAACARE L » Sl A AT BRI e S B SR A A B - R R A E K E BRI - /NEHEHATRE e 1998
71T Baby One More Time FiHi#&7GA0ERL o AEZRHVERE » AT IEAMEE AR/ N AR — M
HOPE IS [aRaaRE > RNER R F BB A R R RO MR GRS 2 AR S i e 204 e HARHYHTER
> 2004 F4F Toxic TV By £ M » 7 B Ie & w1 s H O KR AR < 2004 L), Britney Spears Curious

IE’(«‘EL%% * Designed to be sweetly sexy * comfortable and cozy  aerie offers AE customers a new way to express their personal style everyday °
from the dorm room to the coffee shop to the classroom °

1THEEZ=MFFE—  Victoria’s Secret Pink 1



R B THITERE KN S R BT - i E R M R r s ) B k2258 - S 20 TRBA
Broks ANEHESE - MRRGEEE SRR ST R BRI -

NN ARG > BiAE 18-30 A ZCMEEIR Generation Y(HABIEREES L) » i REVRFEZGHR
EERAEES AR E A E 2 H E B S Y - M PR ER E AR S 2 o I b
Ll Lt A e P R B > i DA R B BEEIE, » A  A  E  ERE E B B S < T
B HREAREIRRENNEE  RIECEZHENK -

3. Pink FHARIHT
3.1 4N

VS SRR LD 26 BRI IO FRIARE - 55 TR AP RO a g VS BRI
T o AT E S — Pink -

311 FT

HE NI TS EEIACT » Pink S50 EIRIZRER: 18-30 SRAVLACHE » ALERHIGHES 18-22 ({408 « 5
I AT » Pink SHENKREE VSN —TE - H0BI Y EIIRE - Pink SHEIYEE E O
S+ T BRI — T -

3.1.2ENT

R L » Pink SRAATE RICRISERIREE « FER VS Eeftrpeit o Pink FLUEREIOK » Ko
B~ I 0 SR, - Pink 7SR i SUEET T 54 > RIFIR Gap > American Eagle
TR > SR Abercrombie & Fitch HUSETH 4 » DUFIAESLGHMT RS —H - Pink EEA7R

loungewear(FERRIIITERIR) » (HHZ24 HAHIME » TR GZEIL - MTCRRATE H BB » T2
HERIZ 5 -

32 1THEfE

3.2.1 Product’®

Pink B 7 H IR ALEIAE T BURG B ARYEE AL (LK ~ X ~ EEREBCET AL » SEHEHIRTHIR AR
G ~ BERN - SRR 0 DU Pink g E BRI R o

LTkl

MRS AR | IR -~ IR TEEREE - I

SR /NATEE > Teshirt ~ SEEIIR - S4E -~ T

ot BT~ B~ BT TE - TR EBR - WS - IRTTAE - TIeE
A - fmetiEl - TR

BET BN - S ~ =P

LA PREL ~ BEBH - Hobk - BT - R

% Sumit Kumar, “Supply Chain Strategies in the Apparel Industry: The Case of Victoria's Secret”, pg. summated to Department of System
Engineering, MIT for partial fulfillment of master of engineering in logistics

S H#E ke Victoria Secret B EARERE B 26 5RAT AN + LA MHR30-7S 3G B TTPink HI ER26BRAT 0t » L AE AJAVS » (B E EERREAHE
TMEER -

* Wikipedia - VS: http://en.wikipedia.org/wiki/Victoria%27s_Secret

Wikipedia - VS Pink: http://en.wikipedia.org/wiki/Pink %28 Victoria%?27s_Secret%29

Victoria Secret: http://www.victoriassecret.com/

Pink: http://www.vsPink.com/

1TH{EZEMFFE = Victoria’s Secret Pink o)



SR
HSERY COFREMERRL ~ [ERRE AT A/ MR ZE © ARYJLIE B T BB BT &k - SP e 2 -

AR

3 3 A {ERSFEHE TR S DUBE SR SR BT K -

3.2.2 Price’

AT E AT 18~30 pRAFEAECRF IS ZORERE) » i Pink (EE S8 8L VS {7 -
Pink VS

Bras $18~42.5 $34~88

Panties $5/25 $5/25~60

Sleepwear $19.5~44.5 $18~58

Clothing $19.5~118 $28~188

Beauty(e.g. perfume) $15~39.5 $22~59

LU F Pink BLECHE OGO LEES (DL T-shirt Fyfl) - Pink A&/ P (E -

Pink $19.5

Old Navy $10.5-16.5
American Eagle $155-195
Abercrombie & Fitch $24.5-295
3.2.3 Place

Pink HUSEES P73 p— - AR ERRES AR AL - BTG AINEERHIAS & » (5 Pink S E %
Brick-and-ClickfJ/3 7] » I I EEEER Y A MR TG HER - E Pink FUEESL - (HE2RAREHRE I LIH C & e
2 Y tweens (8~14 5% ) » AT LUFIFIFIASAE co-shopping HUBEE » (o Y BE i i SR A B » TTTAEE Pink BYZES ~
ARGHEREIA teens (12~19 5% ) FIRERAE (18~22 5% ) W LUBIREEI#RIE RIS E - MR /B Generation Y -
HH RIS - 177 Pink BOMESEEEE TS LA - BN IR S MR AT A AR FE R S - BIANTE
NAERiEY) ~ BEEZORE - SR S E MR FUE R  FEF FIRERS (2R T (5, - 1 Pink tHERET 2221
Tt EEREBEETE - G140 Team sugar’ » LR IRIAE & AT A E IR R SRR » Al DURE S M /G 5 2RI
K o 3EFEHR Pink "] DIFIATYAZE Y EhtE B CH0R #7588 (viral marketing)

Pink HYRUSRAT A SR 2 5REN - C SR T AR TR ) AR E S BT R
L EAEW BRSBTS RIS AR RS - BAAREER - Pink HUERIAUERAE
HEMmE - MRS EESAE - -

3.2.4 Promotion

2004 4EiE Pink $43K1S 5 5 Alessandra Ambrosio /ESEREL AL EUZ VS B Y it
FE et e rIlIUE > TPSMERR - Pink SZAE —{E#7457  Pink IT GIRL » WiEERH 2 F A (Kristin
Cavallari)#3t IT GIRL (19 2% * IT GIRL /R4 H{5 » B e N BE] > [E 1 tH{R A #i(entertaining
and fun) ' o fBMAFREAE(C S IT GIRL BFE 2 24K T Fergie(fi{F pajama party FJEIE) - K F3ihE

* Victoria Secret: http://www.victoriassecret.com/; Pink: http://www.vsPink.com/

* Case FEI1EE 18 2130 3% » {HFMIHEIZEHR - 21 CNNMoney.com » #2211 18 £ 22 il
¢ ZRNERHETE www.brandchannel.com

T ERNE#EEE http:/teamsugar.com/bookmarks/tags/victoria's+secret+PINK

8 ZeRNERA TS www.brandchannel.com

® Philip Kotler & Gary Armstrong, “Principles of Marketing”,p452

10 http://en.wikipedia.org/wiki/Alessandra_Ambrosio

""" www.youtube.com

1T88{HZE/I%2—.  Victoria’s Secret Pink 3



(external stimuli) °
T Pink H7E TR TRIEE) 440 £ Teen vogue » Cosmogirl + Lucky %) {1 A
O Pink AT THCER B > $E(E external stimuli FIFSEZEA" © Pink 5850 7 DU NG - HE—
A HA IR R AREAE# -
u Team Pink
2004 4 Pink St REERERPRIGTR RIS AR B BRI Bl P e 5 U3k Pink AYZ2 A AH Y
85" > #Eh Team Pink Z0f%r &2 1 B A S [HLABZC AR » /144 Pink S {FH7E SR (line)
LS external stimuli °
[ ] Fashion show
1 2006 FEBHLG » VS B EE fashion show HRIA Pink FUFT » FEEEEET A TR ALY
HEE ) 0 1A CBS MYBERRICEEI2 I8 » AT S Pink 114 EIAE A IR E IR -
£ 2007 4 Pink #f DL — R4 TGS i85 =2 Pink 1938 A" [E R B o DI % Pink
HE R AR 2B IR post purchase HYHAL() ©
u Road trip to the runway
KEA A2 Pink HFET 32 Fr 245 {7 vsPink.com 55 3% H 30 4555 7] VS Fashion Show
AG573 » Hp— (DA REE LERIHERS -
u Pajama party
BRIA AT SR KARRELIR S » HAZE Pink FYZZERESRNN » SE8HI 03T Fergie 729 -
[ ] Rally at the Raleigh
{F Miami JIRE - S4B AT LI BiEA DI MIZBH R — P sh(EEZ 2 A Ha5E) -
SEATLAFE ML Pink « °

4. BEFHIN
4.1 BEFRESNT
m  Cultural

RSB AAEERE N - SEEIFISIERE (Pink YRS )M S ATEHRE ~ 383K B HFHEA
T~ FEAATE IARSEHSES o BIMBHE Generation Y » TEAEE FHE S EEATRERS - KIELAE
TR AR O e [ERAEH -

m  Social

Family

KEMEA B CFT TS » BIRRE R TAF » DB NG » FrAZ REER 28RN - WILAE
AR o

Reference Groups

[T, Team Pink FEPRERAF TEAL RIS » 2 ik T EPE AR Alessandra Ambrosio A5 » JEZH
1577 -

m  Personal

Self-concept
R4 SR BR B I R AT 2R H S B ~ A R L RE M S SRk - i EA T ZIhhE

2 http://www.mirror.co.uk/showbiz/tm_headline=fergie--i-was-a-lesbian&method =7 i EE 5 fth 18 5 %
B www.vsPink.com

14 http://money.cnn.com/2004/07/30/news/fortune500/victoria college/index.htm
5 E#IZ % EH www.youtube.com Fl1 www.vsPink.com

1THEEZ=MFFE—  Victoria’s Secret Pink 4



MR EESL o 1 PINK PYALEFE I IESE | cute, fresh and free-spirited | FERLEFAE | loungewear |
sied T RE REFEIR o AE AT DUE AR 5 Pink &MY ~ BHLEE ~ v DAREME a] DA TR R
TEEFRIER S EBIRER AR/ self-concept FHIFE » AT VEBEAEAREIRIIRF A Dtk 5 [ SE B 2R ER AR 1Y
R -

Lifestyle

FEIH S REER A IERIRE - Bk activities IS - MMTEHERIHAIIR ~ Sy iRk s e #r ey
HIAR R FIEE T MR R ARV ELER ~ A0SR EH R iy L g A AR AT A 0 = - B EEE £ T
B TR RYEESD L interests ZKER 0 IS R S HCEKEIHT « 28 AU 5 LA opinions FUFASE
A EaE H R EE R - AL R RGERHREE - SUm A ERATE S - Ba@mEs " 208
HEVE ) PYESLALT -

m  Psychological

7 Maslow FFK/@# BTG K » Pink AN IURE TIREEREEATE K Zd 785 =J& social needs 1
EEVY T esteem needs

Social needs

bR T OIREE I ISR M A A A EHSE R B At - R HARR B — S =/ E 5 A > BRRERA
PR 2 TE S BRAARE SRR 5 | SRS B > WA #E FR S Pink nT DGR SRS [HMEH Y -

Esteem needs

Pink fESGEIRE HRELE T > (HHEREHE BRI RM B AN » B tweens JHHY age
compression > AHEEFRIIARN A AT T G2k 1] LAk Pink SGER,

4.2 FREATR RS ER T oA

HhEE S RESHTSE - R B AR K (ow involvement) © f7 {5 KE » KYIIEEEITTR
& variety-seeking behavior - 7E AR ETTERAYIERE T 1B E G AR AR JTHET TR E B 7 -
H e e i il i L AR A S =) o TE Pink AERHEHATEE SLAR AR R IH B TR -
LU Bt R AR B 2o M B eI E e - DU Pink QA 52 B MR g — (RS B
I.  #IHEEK (need recognition)
BRI R CAME LR ORI M > R R — R RAIR kS highly self-expressive » #2235
TEAEZTUE N AR EE SIT3R B P TE SR - S#AYIHE - B0 S S e e = sy -
wy B RUIEINREE T AR S MIRARY R K - fEEBIE R NI RIRA R SR 2k H AR -
WL » Pink S B RO R E T B, TSR 2K o AR BRI fashion show 77 HJjIRE
TR - T B S e 75 B R » R B LR Y kA Pink Fipikzs [ - 5 [ROGSREE -
[EEES G G IIEE T Pink {RE2A4: FREgEIGe » 43 HAFS BT 20K BA 30 RS Pink 23 THY ~ IRFRY -
(G5 IR S BRI 2 1 el [al B - S0 204 3 Pink ZE A2 BORIURRK -
II. #EEHFEE(information search)
TRIGAH BT RmAAS S B E TN RIS - MR B B RS R E BT B YR > il
u Personal  (fl NAYEESE, » BRI ARIF )
] Commercial (FE5E » HEULEE)
u Public  (fE544 ANHRZRLELA )

16 el Y Brainreactions.com #85k http://www.brainreactions.com/category/marketing-to-college-students/
V7 SERIE AR ST REE R ZCIFES Brainreactions.com #B%5
http://www.brainreactions.com/category/marketing-to-college-students/

1 ZOREHA SR A http:/1aist.com/2007/06/27/victorias_pink.php

1THEEZ=MFFE—  Victoria’s Secret Pink 5



u Experience (Bl i S 485

TESEEEEIE » Personal i iRk IR > LIif(word-of-mouth)sZ2 8 LEEE 5 5K » A
k27 > AL Pink ZF 224 ] Team Pink #E AFZE > 72 %% Pink B 2045 0] DA 283 Team Pink £ A2
SUFZREE o A 0 A Pink fERARYRIE S » r2e Pink I Z24E B 2B HIE > 2R IHE > BH=E
1T H 2N R NSRBI o SERAI 2o 2 2228 R S pEfi(opinion leader) » BB TEmAYRERE © 5
FHE R 2 AR HEE > MY 284 e pE BRI A, -

Commercial J71f » Pink [ 75 2 HIH R 2R A 5ol FER M EIE S - F8 NS 4R Pink BESR
R > BRI AERIEEIE ) » Pink IIARE RIENMERET - EREMEE MR
HIREGENER > TEfiEh i S ERE - Rt AN EFFNEE o Bk -

Pink {E&FHIEEE PRI E ER RAIMEFIME: - Pink FUMEREERAE S - A E S - K%
RISk » U FRE S S B R R o & PATA RIS R HEEATREE R Pink G - ARIE
BRI BN A ARG, Lt — I RE -

1. f& A [A2EE(Evaluation of alternatives)
TEEEAFR R IR A ERUEEHE(Criteria) T« HFER ZHERC ~ WiAT ~ 678 ~ 122 ~ BN
MRS B0 ~ EEGHNE - RDMEEE -

FHA K ER LA T A TR > SRR IS % » 7 I OB ISR 2R =g H "
HEPHE ERR o EHl) R B B AR IR - Al NErE i - RBERETFE N
[RIEOTESE) > BATIT » BOREB LA HE BT E 2R - BIREBERNAISEE » KRR 2 e
H R IR AR R © — a9 AR ARAREESE SR @ AR T » (B Pink /E P EUS 58207 P » A
BRIEPIR B LR EHER: T BRI S » SR > EikdE T sz oA E -

BESRBETT AT ML FERCRIAR AR A > WA B4 mark FYZKHR > 5 GAP > AE » A&F 5% < {HAN[H]
A B A A SR FUA AL Y - A E B E A PGER MM AASFRE A (A 2 ZE fli(we are what we
wear.) o ERAIVIE T FEB)ARERMEAFT #EL-2E - (HEEE AR E CBLUR A [F - GAP > AE fiEFEM:
AT VRS » SR JE T B AR R » B R[] 222 » A&F SRR IRE R Z s g 2R -
Pink HHELZ 1% [EAFTE AR TR /OS2 B R RER 2 AERYFRK < 1T H. Pink 722 SLARAS H HEBHHAT -
A5 e —ERF ST TR - e BB -

IV. THEE LR (Purchase)

{EEEER T > Pink BYIE IS » A2 KM mall KRBT A RERRE] > BEIkA A HEE Al A FRYA
WMEERZE o [EHLEY iy B e E Al E R 58 A\ BRYRBEREIY] - IRESEE] > Al g E40R
SEHESRE - eI B N B E RSB N R DT AN B ™

JE NFEFEHTH > Pink (O SHRREES SUAHRE RATIE S o LLaANE S | RE i A s (B AT F A e
B E R A&F) o [MTREHE B/ E A 2 s A R4 P g A LA R B 228 0 H R e
it o 1 B SHRAHE 20 EBGIHA R R » RIS IRAN S 8K Pink FfIRET - trT DAHERE Pink FYAZC
i FLW -

V. BEE 1547 (Post purchase)

Pink 19572 B 8155 - 45121 Road Trip to the Runway » A DIGEREE #2523 Pink 1U£4¢ESS : Pajama Party
1 Rally at the Raleigh I ZE# Pink IYAARZRIN  EEHEIARIRIL T Pink f/EIAEE LIPS - 1K
BRE I EER A -

4.3 TERE BGEFE T

e really want to know Victoria's Secret” http://laist.com/2007/06/27/victorias_Pink.php
% Personal Experience of our team member
21 http://en.wikipedia.org/wiki/Alessandra_ Ambrosio
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RBEEAREREMI B - Y98 E il Pink 2042 % Pink (9REFEAHE 25 502 2 A FI2 % B 2 -
A E i 2EE Pink B9 AHEE(ST " Pink BYAARAEFINFR S FI OGP > FUBARET 1 5~ TR BT
DIZFEElEst - 7 EERGACRREEERT - A1 ANRSAE = S ] R it = B Pink (Y
W ER > e AR 1 B e AGRE -
H R LA AV SR A I 2R3 Pink JEAE(RIES B RS FEIli (R » #LL Fashion show /1
S LCES  (HHGEES Pink v DUBEALNRIAA R SSREBI A - BE4F > FRIRREREEVE 2l (bIRs it - 40
RIEEE AT VS WEIRAEAEUFE ~ BRNED - BN EHEE R RE R & T Y
Pink -

5. Pink BINZEIAT
FEEI AT 1% TR Pink 19 F SRR =+ iEIRYENL ~ AR TEEE & It FIH]
Aspirational Group &
m  SEATHEERRE > ez
Pink [ HEEEHER 18 — 30 BRAVZCIE - HARFHILE 18-22 BRIVAERE - A ERlit & HE B4 - 188+
WEE YR - FOEAAE T IRERNES - BRI AR E R 7 2RBUE AR SRR - $HEHERE sl
ke - Pink B JRROKETES. - SEORER RS ~ B~ BEME ~ REAS LR S fgmnR e - i
Wi [ L6 Self-concept Bl Pink AHA - H -SRI FERAOIAE % -

{EZ MR EEERI A AN D2 (HEENZHREL Pink AN[F] - HABEFHEH Pink —fit » &
JB L B FE R B R ©

n  TEEGASRIEAE I E

Product

FERt Nam B RN R e » STEUGT » B A TTEIY M) » S GERE A5 » BH(IH52) » BFEGER 3
REMSEH S A Hha) S - HRELEAAEART - Ao e IHE 75K » Pink R » gy 7 DI 2okl
SRR B SGRP IR - SR A R A g AR Tl Lot T L AR
fEaEE o WA FRREATARSCEAY » bR TR RDE B Ay Aot » oA af DUERIIBA S - {HZIK

BRI

Price
W ISE KA RS ETE -
Place

R e N FITEEE o HERSEIEE nI U [ R Y /NEIEE S M OA —E AR
HEE - MEREEEASHEEMHE S > DRI RER & - AHE T -

Promotion

Pink B4 ¥ FEAYHE G H R soa B I E - A U BB F T RAIEI « Pink J1A KGH
Aspirational Group FIREZGRIFY T —/NEfREI) - AEHHEHRAS J Team Pink 525045 THERE -

" 5] H Aspirational Group &

Pink 7 2004 I AT} - A " Team Pink™ | (338 » kK4S A » Team Pink U245
IS 2 TR0 Pink JE42 » ALRATE » DS B IR 208 | o Ait—2K > 44188 ~ Team Pink FYRY
BRI S R R B2 e - h2 5 [BIVURE A - 25— T HEHIL

U E FOZ0A B (Kristin Cavallari)%f PINK FUEFERETE youtube FYEZF http:/www.youtube.com
» Team Pink FYA 255 CNNMoney.com fgik
http://money.cnn.com/2004/07/30/news/fortune500/victoria_college/index.htm
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WO > MR Pink AU S » R HARAE - WO B HE - HA =S 2 "B
HIRERE > B THRRAIE > WOAEAER ) TR E > OISR EE ) TR E > Y
OWAZEREH ) B 82 NHERAT Pink ATEEIIPRAT > {HAIRE RS H CAT Team Pink #1122
etk

6. N[AIEEERY self-concept 34T

HAZLAIIE E S 22 R 5 Pink FFS AT O AR H I RMEE - BURETR$HEE Self-concept 53

Mrig Beya e HAIME S > S Pink ZEMAM CorP s A (0

Tweens (ARHE AT > 8-14)

8-14 BRI 2 ARRRINTS TR, R E MG S teens™ (age-compression ) : 1] H. » FHEHEL -

tweens CUR[EIFADIE - R PEHBAIAETE Thuk ) P o MRS S LME teens - HIRAMILLEIE S

Pink ( JEIAIA N —/NEfi Teen HRERHA) » FHELFTHERR > 8-14 BRAYZLME tweens {EFIREEI—IELEEY)
(co-shopping ) FAFRFEE » iy BER REBIE AR ("] Pink Y 5 -

Teens ( HETAE > 12-19)

12 £ 19 BRATLCHE teens KESTTS > SECEH CBERAKILH OWERERA =K EREFIFH

EE MR CAR Gl TR ) T teens A5 63%° 1R S ARG H CLRERITAR - AR

7 0 teens CLBRALASS ) FEAERESY 0 SERA NEIORE e R R AR TIFEE SRS

DLERIIEIN > 5oLl target 28 KE2 404 Pink » B RIS 2075 AR S = L

Pink’s Target (18-22%)

Pink AEAYEE ML SRR > I RS TS g BENG H BRRE M ACE R IEIF RS HEE R R

Self-concept 52 =R H F ~ 8 ~ iR - BAVE ~ Bh - B ~ N R EA B1E - GE

amltEH 2B VA 94T — Self-concept )

Others

HABAE R IEOREE > 4R 40 5% > (EEAE g BALS BEEATE 0™ @ e Pink DISZEHH
CUARAFRE -

7. PEErELpkER

AETHRE ST B ATRORE RS S RS IRV E T » FRESAN Pink FTIAT S AOBSEr S PkER > 0 T —HfifE

HAFE B AR R BT OR -

NSE e

SR ik B T T B FEAE — Generation Tweens » SE# KHIAE 8~14 5% o G H Y EEE >

HEMESHREE ) M BREESSER o MR KR EBUE 2 i =R - R R AR

£ BRI > 1 HHEAERAEARES) » S EEAHTE R AR B _ L P A R B ge e -
MHSEBIAGT > — T A SRS DR TE 510 (§3550  HILEF E/ERHE L
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